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ABOUT ME

Artist “Tino Artˮ
Author
Coach
Art upholder

www.TinoArt.com @_TinoArt



BY THE END OF THIS
MASTERCLASS...

Define what a brand even is.

Reflect on artist identity.

Other considerations.

Importance of branding.

Essentials of branding.

Web design, logos, & social media.



BEFORE WE PROCEED

No two artists are alike

Your needs may be different than others

Art branding may not be for you

You may want to take advice that resonates and reject others

Creative Consulting is always here for you every step of the way to guide you personally
through your creative journey. Book now



WHAT IS AN ART
BRAND?

Your art
Your voice
Your style
Your message/objectives
You!

*None of these would be easily understood without a cohesive brand



WHY SHOULD I
HAVE AN ART
BRAND?

Creates an artist identity
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Makes your art memorable

Makes your art identifiable

Ties your work into one cohesive
umbrella

Allows your art to be found

Greater opportunities

Branding does the following:



VS

EXAMPLE

Anyone can have burgers; but thereʼs only one McDonaldʼs



VS

EXAMPLE

Due to brand identity, we all know Coca-Cola and what they produce

“I make fizzy
carbonated drinks
in cans and bottlesˮ



EXAMPLE

Sometimes, we can identify a brand just by its logo (or even less)

Yellow background

White ghost



HOW TO
DEVELOP YOUR
ART BRAND



HOW TO DEVELOP
YOUR ART BRAND

STEP 1: THE REFLECTION STAGE



STEP 1: THE REFLECTION STAGE

Think about what you want
your artist image to be La

nd
sc
ap
e

What are your values? 

What is your mission?

Who are you as an artist?

Who are you as a person?

How would you describe your
art to others?

What do you want your art to
accomplish?

What impression should a
stranger get of you upon
seeing your work?

What makes you different?

What is your intentions with
your art?



HOW TO DEVELOP
YOUR ART BRAND

STEP 2: THE PLANNING STAGE



STEP 2: THE PLANNING STAGE

What color scheme reflects
your brand best?

What are your values? 

What will be your main
identifier? (Logo dev.)

What is your tagline?

Mission statement?

What is your brand name?



BRAND NAME

Can be literally your name

Can be variation

Or completely different

Example: “Made by Teresaˮ 

Example: “Tino Artˮ 

Example: “The Crafty Chicˮ 

Example: “La Vitaˮ 

Example: “Johnathon Smithˮ 



TAGLINE

Short

Reflects your identity, message

Memorable

Punchy

Not mandatory, but good for
site, logo, understanding



MISSION STATEMENT

Longer

Why you do it

What you do

How you do it

Not mandatory, but good for
site, galleries, and deeper
understanding



EXAMPLE: NIKE



EXAMPLE: NIKE



EXAMPLE: NIKE



EXAMPLE: NIKE



EXAMPLE: CREATIVE CONSULTING!



EXAMPLE: CREATIVE CONSULTING!



HOW TO DEVELOP
YOUR ART BRAND

STEP 3: CREATE A LOGO



STEP 3: CREATE A LOGO

A logo that will be the
“centerˮ of your brand

Sometimes the first thing people see

Make it on Adobe Illustrator, Canva,
“Logo Makers,ˮ Hire Someone



LOGO TIPS

Should reflect your artist identity

Stick with an intentional color scheme

Should still be easy to
identify in small scales

Should be easy to indentify
when in B&W

Less is more. Not too complex

One easy identifier

Typography matters!

Tap into color psychology

*Creative Consulting can always help give feedback on logo ideas through our
consultations appointments



COLOR PSYCHOLOGY

Source: https://thelogocompany.net/psychology-of-color-in-logo-design/



LOGO TIPS: MODERN TRENDS

A common modern trend is for logo “minimalismˮ 



ANALYZING LOGOS



HOW TO DEVELOP
YOUR ART BRAND

STEP 4: CREATE MODE OF CONTACT



STEP 4: CREATE MODE OF CONTACT

Phone number?

Email? 

BONUS POINTS: Business Email

DMʼs?

Studio Address?

*It is NOT recommended to use private contact info



HOW TO DEVELOP
YOUR ART BRAND

STEP 5: CREATE A WEBSITE



STEP 5: CREATE A WEBSITE

Platforms like Squarespace, Wordpress, and Wix
offer drag-and-drop site development

Pricing varies on your needs and plans

Having a brand website helps showcase your work,
discoverability, and artist exposure

Domain registration



WHAT TO HAVE ON YOUR SITE

Homepage

About

Art showcase

Internal/external way to
purchase

Social Media Links

Mission!

Values!

Events/Exhibitions

References to you

*The following are solely suggestions based on your needs

Contact

Remember to make site theme, colors, and typography consistent with brand logo!



EXAMPLE



HOW TO DEVELOP
YOUR ART BRAND

STEP 6: SOCIAL MEDIA, SOCIAL
MEDIA, SOCIAL MEDIA!



STEP 6: SOCIAL MEDIA, SOCIAL MEDIA,
SOCIAL MEDIA!

Social media is increasingly becoming the biggest
mode of art exposure

A separate masterclass will be held on the specifics
of social media strategy

A full time job in itself!



SOCIAL MEDIA RUNDOWN

Instagram: Good for posting pictures, “Carousels,ˮ reels,
and stories

Facebook: Slowly becoming obsolete. Older audience.
Good for linking with Instagram, written posts, and
pictures

Youtube: Good for videos, showing art process, tutorials,
POVʼs, events



TikTok: Big among younger audience. Good for short
videos (max 2 minutes)

SOCIAL MEDIA RUNDOWN

Twitter (X): More “blogˮ style for thoughts, memes, etc.
Not ideal for art. Same with Reddit

Snapchat: Quick, disappearing “snaps.ˮ Not art ideal



DeviantArt: Platform to share your art and build a niche
community

SOCIAL MEDIA RUNDOWN

Behance: A portfolio platform for artists to share their
work, and gain following, clients, and employers

Pinterest: Can post and save inspiration boards. Artists
can use this to upload their art. Statistically more female
audience



ArtStation: Portfolio networking platform for artists who
speicalize in illustration, game developing, and
professional endeavors

SOCIAL MEDIA RUNDOWN

SoundCloud: Used for musical artists to upload and
share music/songs

Wattpad: A community of writers to share and read
stories, fan fiction, and original writings



Substack: Emerging platform to
share blogs, pictures, live
streams, pictures, and meaningful
content. Offers you subscription-
based abilities

SOCIAL MEDIA RUNDOWN



GENERAL SOCIAL MEDIA TIPS

Platforms value consistency, post variety, and engaging
with audience

Hashtags are increasingly becoming useless
(Instagram even limited # count)

Understanding the algorithm is HARD! 

Best way to gain traction is to post across different platforms

Size your posts according to platform (will be discussed in
separate masterclass)



HOW TO DEVELOP
YOUR ART BRAND

STEP 7: BUSINESS CARDS



STEP 7: BUSINESS CARDS

Business Cards are crucial for networking,
exposure, and even casual interactions

Remember consistency! Color scheme,
typography, etc.

Should have brand name, logo, social media,
contact

Illustrator, Canva, Hire Someone, etc. 



HOW TO DEVELOP
YOUR ART BRAND

OTHER CONSIDERATIONS



OTHER CONSIDERATIONS
Signature for paintings

Linktree

Stamps for your brand logo

Stickers, cards, pins for art sales

Understanding that your brand may evolve through time!

You may not want to brand and thatʼs okay too



RECAP

Branding is essential for art identity and validity

Reflect
Plan
Create logo
Create mode of contact
Create a website
Social Media
Business Cards

7 steps:

Consistency, intention, evolution



ART BRANDING IS HARD
We understand branding requires time, energy,
and strategy, while taking away time for
creativity

That is why Creative Consulting is here. Book
now to discuss a strategic plan that is specific
for your artist needs

www.CreativeConsultingny.com/consulting



THANK YOU
CreativeConsultingNY.com

CreativeConsultingny

info@creativeconsultingny.com


